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2021 REACH

Publication

Print Subscribers 32,890

Digital Subscribers 19,302

Readers per Copy 3.4

Type of Business

Fire Service 44%

Private Service 13%

Independent Agencies 10%

Hospital/Health Systems 10%

Commercial/Other 9%

Municipal Agencies 9%

Government/Military 5%

Digital

Monthly Page Views 343,620

Unique Visitors 213,821

Total Sessions 220,400

Mobile 56.5%

Facebook 310,000+ followers

Twitter 22,000+ followers
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SAFER
ALTERNATIVES
What happens when EMS, not police, 
handles low-threat calls? 
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EMS World is an online and print 
publication that provides EMS news 
and training for paramedics, EMTs, 
other prehospital practitioners and 
public safety responders. We serve 
members of all EMS delivery models 
including fire-based EMS, municipal 
EMS agencies, volunteer EMS 
agencies and private EMS services.

Frequency: 12 times per year
Issue Date: First week of each month
Delivery: Print and digital
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Advertising Rates/Opportunities

Inserts
Insert or poly-bag your promotional material with EMS World Magazine for 
less than the cost of postage—as low as 16 cents per piece.

Sponsored Supplements
Support your content marketing program through sponsorship of leading-
edge content to our audience. 
This multiplatform opportunity includes:
 Distribution to 52,192 qualified print subscribers 
 Digital distribution to 100,000 as an eBook
 50 complimentary reprints for your company
 Content promoted as an eBook for download to the          
entire EMS World email database
 Receive contact information for all eBook registered downloads

Podcast Sponsorship 
10–20 minute podcast hosted by Mike McCabe and released on EMSWorld.
com, EMS World's Facebook page, and YouTube. 
 Promoted with a 300x250 banner ad in EMS World eNewsletters and 
archived on EMSWorld.com. 
 The sponsor will receive verbal recognition in the podcast and logo in the 
podcast description on EMSWorld.com.

Investment: $2,500

Content Marketing
Many programs and combinations exist to position you as the thought leader 
in your space. Let us show you how.
Contact your Business Development Manager for details.

New Product Launch

 Email blast to entire EMS World database
 Product Spotlight eNewsletter
 Top Stories eNewsletter Sponsorship
 ROS Banner Campaign including 50,000 imp.
 New Product Release on EMSWorldcom 

Investment: $7,500

Lead Generation Package

 Email blast to select EMS World database subscribers
 Sponsorship of 6 EMS World eNewsletters
 Appended Leads: We provide you with the contact and demographic 
information of the recipients who opened and took action on your email message 

Investment: $7,500

Premium Positions
  Covers
Inside Front, Page 2, Opposite TOC, Inside Back, and Cover 4
No premium page charge

Integrated Media Solutions 
EMS World Integrated Media Solutions is designed to provide you with the 
most cost-efficient marketing campaign.  
 Half Page; 4-Color Advertisements in EMS World Magazine
 30,000 banner impressions (300 x 250) on EMSWorld.com

Investment: $3,650

 Full Page; 4-Color Advertisements in EMS World Magazine
 50,000 banner impressions (300 x 250) on EMSWorld.com

Investment: $5,950

Vendor Viewpoint 
Discussion forum authored by industry experts on new direction in EMS 
technologies, devices, and equipment.  
 Monthly distribution to our qualified distribution list of almost 300,000

Investment: $5,500

EMS Hall of Fame 
We honor our professionals history with profiles of the founding pioneers of 
prehospital care.  
 Bi-monthly distribution to our qualified distribution list of almost 300,000

Investment: $5,500

Ad Sizes
Trim Size Bleed Size

Full Page 7.875” x 10.75” 8.375” x 11”

1/2 page vertical 3.375” x 10”

1/2 page horizontal 7” x 4.875”

1/2 page island 4.625” x 7.375”

1/4 page horizontal 4.875” x 3.375”

1/4 page vertical 3.375” x 4.875”

Single Marketplace 2.125" x 4.75"

Ad Pricing
Full Page $5,999

Half Page $3,599

Quarter Page $2,499

Product Showcase $1,075

Marketplace $685

Coverage & Market
EMS World delivers cutting-edge education and product information 
for the emergency medical services (EMS) profession.  Informative and 
balanced editorial content-addressing clinical, leadership and training 
issues assists managers, administrators, educators and EMS practitioners 
to excel in their positions. EMS World is charting the future of out-of-
hospital care, driving change and innovation at every level.

EMS World reaches all EMS delivery models: fire-based EMS, municipal 
EMS agencies, volunteer EMS agencies, independent agencies, private 
services, and hospital/health systems.
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Editorial Calendar

January
Airway
Ads close: November 17
Materials due: November 24
Special: Corporate Profile: $1,500

February
Cardiac/Stroke
Ads close: December 23
Materials due: December 30

March
Trauma/Active Shooter
Ads close: January 21
Materials due: January 28
Special: Product Applications

April
Emergency Vehicles
Ads close: February 18
Materials due: February 25

May
EMS Week Recognitions
Ads close: March 23
Materials due: March 30
Special: EMS Week Sponsorship

June
Pediatrics & Special Populations
Ads close: April 21
Materials due: April 28
Special: Product Showcase

July
Disaster Response
Ads close: May 20
Materials due: May 27

August
Patient & Provider Safety 
Ads close: June 16
Materials due: June 23
Special: Product Showcase

September
Mobile Integrated Healthcare/Community 
Paramedicine
Ads close: July 22
Materials due: July 29
Special: Research & Education

October
EMS World Expo Show Issue
Ads close: August 18
Materials due: August 25
Special: Product Application from the Field

November
Simulation & Training 
Ads close: September 16
Materials due: September 23

December
Buyer’s Guide Issue 
Ads close: October 21
Materials due: October 28
Special: Product Showcase

In Every Issue
 CRITICAL CARE IN EMS: A monthly contribution in partnership with FlightBridgeED that features a top 
EMS medical director exploring current, evidence-based interventions in the field.
 RESIDENT EAGLE: A monthly report from the Metropolitan EMS Medical Directors Consortium (the 
“Eagles”), covering current research and organizational announcements.
 JOURNAL WATCH: Antonio Fernandez, PhD, NRP, FAHA, selects a notable research study with 
application to EMS and discusses the relevant results. This column is also discussed in a corresponding 
monthly podcast by the Prehospital Research Forum at UCLA.

Bimonthly Feature
 EFFECTIVE LEADERSHIP STRATEGIES: A platform for leadership and management strategies authored 
by members of the Cambridge Consulting Group, independent experts in the field of paramedicine.

Digital Supplements
Produced 4 times per year, special digital supplements examine a focused topic in EMS. 
 Planned supplements: MCI/Active Shooter, EMS Education, Research, and Cardiac and Stroke

In addition to our print features and columns, monthly spotlights include a special article or section on 
key industry topics:

Issue Spotlights 2022
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Publication Trim Size
7.875" x 10.75"

Mechanical Requirements
 Allow .125" trim on all four sides for full bleed ads.
 Allow .25" safety margin on all four sides to clear trim.

Type of Binding
Perfect bound

Insert Requirements
Please furnish multiple-page inserts folded. Any unusual gatefolds or 
devices must be submitted in advance for approval. All inserts are subject 
to acceptance by the publisher. Insert closing date is one month before 
publication date.

Cover Tips
The following specs apply if HMP will be printing the cover tip.

Front panel
Trim size: 7.625" wide x 7.75" high (maximum height),  
5" high (minimum height)
Bleed size: 7.875" wide x 8" high
Safety area: 7.125" wide x 7.25" high

Back panel
Trim size: 7.625" wide x 7.75" high (maximum height),  
5" high (minimum height)
Bleed size: 7.875" wide x 8" high
Safety area: 7" wide x 7.25" high (.375" glue strip)

Insert Sizes
Standard inserts: 8.125" x 11"
Minimum stock weight is 70 lb. text; 
Maximum weight is 100 lb. text
Quantity: 34,000
Trimming: Ads and inserts: .125" off head and foot and .125" off face 
and bind edge. Live matter should be kept .25" inside final trim size of 
7.875" x 10.75".

Ship all inserts to
LSC Communications, Paula Fountain, EMS World
13487 South Preston Highway
Lebanon Junction, KY 40150

Each carton must be identified with the publication’s name, issue date, and 
quantity.

Submitting Ad Materials
Digital ad files must be submitted at www.hmpglobal.com/ads

To submit your ad, please complete the required fields and select the 
desired magazine and issue date from the drop-down menu. Next, upload 
the PDF/x-1a file and click “submit.”
PDF/x-1a is HMP’s accepted ad file format. A PDF/x-1a is an industry-
standard term referring to a refined, press-ready, universally accepted PDF 
file created from a desktop publishing application.

HMP’s PDF/x-1a file specifications at a glance:
 Fonts must be embedded.
  Images and colors should be grayscale color mode CMYK or grayscale, 

never RGB or LAB color modes.
  All files must be CMYK. Spot colors or RGB will be automatically 

converted by HMP. We cannot be responsible for color shifts that take 
place in ads that are not supplied as CMYK.

  Please specify if a PMS color is required. For pricing on special color 
combinations, please contact the publisher or sales representative.

 Maximum total ink density is 300%.
 Resolution must be 300 dpi for four-color or grayscale images.
 Resolution must be 1200 dpi or higher for bitmap images.
  The only acceptable ICC profile is U.S. Web Coated (SWOP) v2, or  

none should be applied.
 .125" bleed must be provided on all sides for bleed ads.
 Crop and/or registration marks should offset a minimum of .125".
 Transparency attributes need to be flattened when exporting the PDF.
 Ad should be supplied at the correct trim size.

If you have questions regarding material submission, contact
Kaitlin Hartung, Senior Graphic Designer
khartung@hmpglobal.com | 610.560.0500 x4130

Advertising Requirements
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Digital Advertising Rates 

Web Banner Ads
Combination of leaderboards, half page, and medium box banners. 
Ask your Business Development Executive how to maximize banner 
campaigns using double exposure. Double your impressions for a one-
time fee of $750. Each ad location will not exceed 4 advertisements 
representing SOV between 25% to 100%, depending on contracted ads. 
Newsletter advertising is available upon request. 

Brand Awareness Package

 50,000 impression banner campaign on emsworld.com
 Combination of Leaderboard and Product Spotlight eNewsletter

Investment: $1,800 mos/min 3 mos

Top Leaderboard

Bottom Leaderboard
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Block 1

Block 2

Podcast Sponsorship
Hosted by Mike McCabe, bring your expertise to a 15- to 20-minute inter-
view on topics relevant to your business. Pre-recorded conversations with 
Mike are hosted on emsworld.com and archived for a full year. Link to your 
Podcast from your website and share the link with clients and prospects. 

Exclusive sponsorship: $2,500 per podcast        

*Video Podcast options coming in 2022.

Additional Digital Marketing Opportunities

 Channel sponsorship (choose from 8 topics)  
 Native Advertising  $1,500 mos
 Featured Video  $2,500
 Buyer’s Guide
 •Company Listing  $1,000* year 
 •Company Takeover Page  $1,500 year
 •Category Sponsorship  $1,500 year
*Complimentary for EMS World Advertisers and Exhibitors.

Leaderboard

Size in pixels Rates

728x90
320x50 
(mobile)

$35 cpm

Leaderboard Pushdown

Size in pixels Rates

728x90  
(expand to 
728x250)

$60 cpm

Medium Rectangle

Size in pixels Rates

300x250
$35 cpm

$60 cpm Carousel ad  
(up to 5 ads/urls)

Skyscraper

Size in pixels Rates

160x600 $40 cpm

Tracker  

Size in pixels Rates

728x90  
exclusive to two 
advertisers per 
month
POSITION AT THE  
BOTTOM OF THE PAGE / 
SCROLLS WITH USER  

$80 cpm

Additional charges for rich media ad units, 
expandables, floaters, etc.

File size not to exceed 50k. All sizes shown as width x height.

Tracker
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Digital Opportunities 

Email Blast
Your exclusive marketing message pushed out to the EMS World data-
base. Choose the entire database of more than 100,000 EMS profession-
als or select by audience demographics from our database.

Investment: $135 cpm/ $2,500 minimum

Enhance your email marketing campaign with the following:
 Lead Nurturing: Further qualify a lead with a scheduled follow-up 
eBlast designed to bring the interested buyer further down the sales 
funnel.  

Investment: $500

Facebook
Use EMS World's 320,000 Facebook followers to help promote your area 
of interest as a vibrant and engaged EMS social media community.
 FB Live event: $2,500 (20–30 min)
 FB Boosts: $2,000 (up to 20k)

eBooks
Put the power of content to work for brand awareness and lead 
generation. Provide your content for EMS decision-makers through 
custom eBook Programming.
 Collaborate with EMS World Editorial on content development 
 Promotion of eBook to the EMS World audience via       
email blast and social media 
 Custom infographic email blast with a “Click Here to       
Download eBook” button 
 Hosted on EMSWorld.com for 1 year 
 Sales leads from all registered downloads 

Investment: $7,500

Maximize the effectiveness of the eBook program with print, video, 
printed EMS World inserts, webinars, and more.  

Exclusive Benefits for Advertisers: 
 Complimentary listing in the Annual EMS World December Buyers 
Guide in print and online
 Value-added merchandising opportunities
 Integrated media packages
 Market Intelligence: Ad Effectiveness and Brand Effectiveness Surveys
 Priority Booth Selection for EMS World Expo

Webinars
Position your company as the industry source with a sponsored webinar 
promoted to the EMS World audience.
Sponsors receive recognition in webinar promotion, registration, verbal 
acknowledgement, and delivery of all registrants contact and demo-
graphic information (no emails). Webinars are archived on EMSWorld.
com for 1 year.
 Sponsor’s name, logo and tagline in pre-webinar marketing and 
registration
 Customized registration page with up to five buying intention 
questions
 Logo and tagline linked to site on the landing page of the presentation
 Verbal acknowledgement of sponsorship at beginning and end of 
webinar
 Webinar will be archived for 1 year on EMSWorld.com
 Delivery of registrants' demographics and contact information, 
excluding email addresses

Sponsored Webinar  $7,500
Accredited Webinar $8,500*
*CAPCE accredited webinars do not allow us to provide registrants  
personal information to sponsors.

Add-on: Convert Webinar into Podcast: $1,000

eNewsletters
Sponsor relevant and timely content with eNewsletters targeted to 
segments within the EMS World audience. Each eNewsletter sponsorship 
consists of a 300 x 250 banner ad. 

Investment: $800 each 

Podcast Highlights: 56,000 subscribers monthly
Management Tips: 18,632 subscribers monthly
Top Stories: 37,575 subscribers weekly
Pediatric Tips: 30,865 subscribers monthly
Product Spotlight: 33,375 first and third Thursday
Educator Tips: 15,570 subscribers monthly
Digital Edition Alert: 51,235 subscribers (2X month)

For more information or to secure your participation, please contact one of the following Business Development Managers:

Associate Director, Business Development & Southeast Region: Rod Washington | 918.406.8570  | rod@emsworld.com                 
Midwest Region: Ann Romens | 262.473.9229 | ann@emsworld.com                                     
Eastern Region: Thomas  Greve | 201.358.0751 | tom@emsworld.com                                        
West Coast Region: Kathleen McKinney  | 918.645.2249 |  kathleen@emsworld.com                                   
Southeast Associate Director: Rod Washington | rod@emsworld.com                               


